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Rebranding
Anton Logov
   13.03 – 03.04.2013
Brands.

Mental constructs.

Phases of soul and mind generate us. Distributing information through an axiom of compressed forms and characters leads to absurdism.

Form-art-business.

Visualization.

Uncompromising.

Logic-legality-success.

What wasn’t there before emerges in a bright wrap and perverts consumers‘ deprived minds.

People as categories of pathos...
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Advertisement is a poison of the time.

Fractionation of consciousness is a factor of popularity.

Reincarnation of trends is caused by “elemental hunger”.

Can a trademark image be art?  

Puma Rolling Stones Levi’s

Black dust and the gold of eternity.

Lines of wind and inconsistency amplitude.

Color-fate.

But as soon as the sun rises over the industrial urban world, I compare pain and gold, weaving threads of absurd of the technological progress and intellectual vintage, in the name of progress of the concept of mental construct.

Anton Logov
March 26, at 18.30, the roundtable discussion "Art and Brand. Heroes of Our Time" will take place within the project. The participants are: Pavlo Gudimov (art center’s curator), Anton Logov (the artist), Maria Lanko (the critic), Nadya Pereviznyk (the art-curator).

For additional information, photo materials and comments of the events’ participants, please, contact:

Project Coordinator Stefaniia Tsap, 067 547 22 86, pr@gudimov.com
Ya Gallery Art Center in Kyiv, 49B Khoryva Street, /044/ 492 92 03, in Dnipropetrovsk, 17 Gusenko Street, /056/ 713 5 713
[image: image2.wmf]
yagallery.com.ua

